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When overlaying the Covered California logo 
onto an image, color or busy background, 
using the logo with holding device lock-up 
is best. 

When used at the top of the page, the top of 
the tag should be flush with the top edge of 
the artboard.  When used at the bottom of the 
page, the bottom of the tag should be flush 
with the bottom edge of the artboard.

tag logo

Holding Device/Tag Use on top or bottom of photo or 

colored background

Holding Device Mock-up on photo or colored background

Do NOT change the color of the 
holding device.
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TM

Incorrect 
Logo Usage

SIZE RELATIONSHIP

WORDMARK

COLOR

LOGOMARK

ARRANGEMENT

ADDED WORDS

Do not alter the size relationship 
of the logo components.

Do not use the wordmark 
by itself. 

Do not use the logomark 
by itself. 

Do not rearrange the position 
of the logo components.

Do not add words to the logo.

Do not change the colors of 
the symbol or logotype.

The logo should be used according to the 
specifications in this brand guide. Always use 
the approved artwork provided and do not alter 
the logo in any way. Here are some examples of 
incorrect usage.

TM TM

TMTM
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TM TM

ADDED EFFECTS

Do not add a drop shadow or 
other effects to the logo.

Incorrect 
Logo Usage

The logo should be used according to the 
specifications in this brand guide. Always use 
the approved artwork provided and do not alter 
the logo in any way. Here are some examples of 
incorrect usage.

INDIVIDUAL ELEMENTS

TYPEFACES

BACKGROUND

DISTORTION

Do not deconstruct the logo 
elements to form new graphic 
lock-ups or identities.

Do not place the logo on a 
background that does not 
provide sufficient contrast.

Do not distort or stretch any 
part of the logo.

Do not change the typeface of 
the wordmark.

TM

TM
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Partner Logo  
Lock-up Guidelines

There will be times when you may want to place 
the Covered California™ logo next to your logo 
— a logo lock-up. In such instances, always 
separate the logos with a dividing line. When 
creating a lock-up using the vertical logo, space 
each logo so that they are one X-height apart, 
where “X” is equal to the height from the bottom 
of the logotype to the bottom of the logomark. 

In instances where the horizontal logo is used, 
space each logo so that they are one X-height 
apart, where “X” is equal to the height of the 
logotype.

When sizing the logos, make sure that they all 
have equal prominence. Because partner logos 
may vary in shape, the logos should appear 
optically equal even if they are not the exact 
same size. 

Please note that this is not the only manner in 
which both the Covered California logo and a 
partner logo may appear within the same space.  
But if it is desired to place the two logos in close 
proximity, follow the guidelines above.

LOGO Lock-up  VERTICAL

X-HEIGHT

X

X

X-HEIGHT

X

X

X-HEIGHT

X-HEIGHT
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Partner Logo  
Lock-up Guidelines

There will be times when you may want to place 
the Covered California™ logo next to your logo 
— a logo lock-up. In such instances, always 
separate the logos with a dividing line. When 
creating a lock-up using the vertical logo, space 
each logo so that they are one X-height apart, 
where “X” is equal to the height from the bottom 
of the logotype to the bottom of the logomark. 

In instances where the horizontal logo is used, 
space each logo so that they are one X-height 
apart, where “X” is equal to the height of the 
logotype.

When sizing the logos, make sure that they all 
have equal prominence. Because partner logos 
may vary in shape, the logos should appear 
optically equal even if they are not the exact 
same size. 

Please note that this is not the only manner in 
which both the Covered California logo and a 
partner logo may appear within the same space.  
But if it is desired to place the two logos in close 
proximity, follow the guidelines above.

LOGO Lock-up  HORIZONTAL

X

X

X

X
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TM

TM

The logo and logo co-branded lock-up should 
be used according to the specifications in this 
brand guide. Always use the approved artwork 
provided and do not alter the logo in any way. 
Here are some examples of incorrect usage.

incorrect logo 
LOCK-UP usAGE

size relationship

BAckground

Color

distortION effects

arrangement

Do not create imbalanced  
logo-to-logo scale.

Do not set the logos on anything but 
a white field.

Do not change the colors of the
symbol or logotype.

Do not distort the logo or logotype. Do not add effects to the logo or 
logotype.

Do not overlap the logos; follow 
white space rules.

TM TMTM
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Questions?

For any questions regarding Covered California™ 
or these brand guidelines, please contact  

camille.travis@covered.ca.gov.

© 2013 Covered California. All rights reserved. 
Covered California is a trademark of Covered 
California. Trademarks of Covered California 

are used with permission. Other products and 
brand names may be trademarks or registered 

trademarks of their respective owners.

Q U E ST  I O N S ?


