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September 26, 2014 

 

 

The Honorable Linda Sanchez 

The United States House of Representatives 

2423 Rayburn Building 

Washington, DC 20515 

 

RE: Covered California’s Process of Verifying Citizenship/Lawful Presence Status 

 

Dear Representative Sanchez, 

  

Thank you for your letter regarding ensuring Californians have adequate time to verify 

their immigration or citizenship status in order to retain health coverage. I appreciate the 

importance of this issue and welcome the opportunity to provide you with an update.   

  

Federal regulations require Covered California to verify that all enrollees have a 

satisfactory citizenship/lawfully present status.  Eligibility inconsistencies occur when an 

exchange cannot electronically verify an eligibility factor for an applicant for subsidized 

coverage through the Federal Data Services Hub. If we are unable to verify a 

consumers citizenship/lawful presence status through electronic data sources, the 

consumer is given a 90-day period to provide documentation to prove their eligibility.  

After the 90-day period, if we still cannot verify that the enrollee meets the 

citizenship/lawfully present requirement, we must terminate the enrollee’s coverage.  

Consistent with the Federally Facilitated Marketplaces, Covered California has not 

enforced a 90-day reasonable opportunity period during 2014.   

 

Covered California is committed to helping its eligible consumers stay insured.  In order 

to help consumers retain their health care coverage, we are taking several steps to 

notify them of their inconsistency and assist them in resolving it.  Covered California 

engaged consumer advocates in the development of notices that were subsequently 

mailed and emailed to individuals requesting that they provide us with documents so we 

may verify their citizenship or immigration status.  We collaborated with our Certified 

Insurance Agents so if a consumer enrolled with a Covered California Certified 

Insurance Agent, that agent was provided information and instruction to contact the 

consumer directly by phone to assist them in providing verification to Covered 
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California. We have also partnered with our health plans to conduct outreach to the 

consumers who have an immigration or citizenship inconsistency. 

As we have structured our policy on verifying inconsistencies, we have been very 

mindful of the difficulties consumers can face securing copies of the needed 

documentation. For this reason, it is important to note that Covered California will 

continue to accept documents and resolve inconsistencies through the end of the 

calendar year.  It is possible to prevent a gap in coverage for consumers who submit 

their documents after they have been notified that their coverage is terminated.  Our 

policy is to reinstate individuals who clear their inconsistency after the September 30th 

deadline to submit documents and after they have received a notice that their policy will 

be cancelled effective October 31st.  Provided we receive the needed documentation 

and the consumer pays their premium, coverage will be retroactively reinstated to 

November 1, 2014. 

 

The upcoming renewal process for consumers is another important factor that has 

guided our policy.  Covered California will begin sending renewal notices to Consumers 

in October.  If consumers with inconsistencies do not have their eligibility resolved by 

the time our renewal cycle begins, they would risk being left out of the renewal 

communications, jeopardizing their smooth enrollment into a 2015 plan. September 30th 

was selected to give Covered California enough time to process all the documents we 

receive in time for this renewal deadline. Coupled with the reinstatement policy, and a 

helpline and appeals process to help consumers navigate it, we hope to help 

consumers maintain their coverage.  

 

Nevertheless, Covered California is committed to clearing all citizenship and 

immigration inconsistencies prior to September 30th if possible to minimize consumer 

confusion and keep Californians enrolled in coverage.  We are deploying the multi-

touch, multi-channel outreach plan outlined below to notify individuals who risk losing 

coverage.  We will also offer additional help to consumers who are attempting to provide 

us with their documentation so that we may clear their inconsistency. 

 

Consumer Outreach 

 Covered California has mailed notices to individuals requesting that they provide 

us with documents so we may verify their citizenship or immigration status.  The 

notices include instructions for submitting the documents and advise consumers 

of the resources available to them should they need assistance in providing the 

documents.  The notices were sent in English and Spanish and included modified 

tagline page indicating “Important Information” in all of the Medi-Cal threshold 

languages. I am enclosing a copy of these notices for your convenience. 
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 We have sent electronic emails to individuals reminding them to send in their 

documents.  The emails are sent weekly and begun during the first week in 

September.  They are being sent out in English, Spanish, Vietnamese, Korean, 

and Chinese.   

 We have established a “Helpline” to assist consumers who need help submitting 

documents or who have submitted documents that could not be verified. 

 During the first week in October we will send a notice informing consumers their 

coverage will end on October 31, 2014.   

 We developed an FAQ for consumers on our website:  

http://www.coveredca.com/faqs/request-for-verification-clp/ 

 We placed a list of documents that can be used to clear an inconsistency on our 

website:  http://www.coveredca.com/faqs/request-for-verification-

clp/PDFs/Document-List.pdf 

 We placed a cover page that can be used to provide verification documents via 

fax or mail on our website:  http://www.coveredca.com/faqs/request-for-

verification-clp/PDFs/Heres-My-Proof.pdf  

 

Partner Outreach 

 Covered California has partnered with our Certified Insurance Agent Partners.  If 

a consumer enrolled with a Covered California Certified Insurance Agent, that 

agent will be contacting the consumer by phone to assist them with clearing their 

inconsistencies.   

 We have also partnered with our health plan partners to do outreach to the 

consumers who have an immigration or citizenship inconsistency. Consumers 

may be contacted by their health plan by phone and email with information on 

how to clear their inconsistencies. 

 Understanding that immigration status can be a sensitive issues for many of our 

consumers, Covered California has engaged partners and stakeholders who 

specifically serve immigrant communities to review and provide feedback on our 

outreach and communication strategies. This has helped set up best practices to 

reach out to specific communities who may need additional resources to send 

their documents. 

 

Media Outreach 

 Covered California is engaged in an extensive media push about the importance 

of clearing up inconsistencies across the state, with a heavy emphasis in 

Spanish and Asian language television, radio and print media.  

 During September Covered California will continue to engage the media, 

particularly Spanish language radio, on the different components of the notice, 

http://www.coveredca.com/faqs/request-for-verification-clp/
http://www.coveredca.com/faqs/request-for-verification-clp/PDFs/Document-List.pdf
http://www.coveredca.com/faqs/request-for-verification-clp/PDFs/Document-List.pdf
http://www.coveredca.com/faqs/request-for-verification-clp/PDFs/Heres-My-Proof.pdf
http://www.coveredca.com/faqs/request-for-verification-clp/PDFs/Heres-My-Proof.pdf
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the documents that can be used to verify lawful presence and the deadlines 

consumers need to be aware of to verify their lawful presence.   

 

Covered California is committed to ensuring Californians have ample time to clear their 

inconsistencies.  We also believe our reinstatement policy will provide our consumers 

with an extra window of time to ensure they’re able to retain their health coverage.  

Please feel free to reach out to me if I can provide you with additional information on 

this critical issue and thanks again for your interest. 

 

Sincerely, 

 

 
 

Peter V. Lee 

Executive Director 

 

cc: The Honorable Lucille Roybal-Allard 

The Honorable Grace Napolitano 

The Honorable Judy Chu 

The Honorable Sam Farr 

The Honorable Mike Thompson 

The Honorable Michael Honda 

The Honorable Tony Cardenas 

The Honorable Loretta Sanchez 

The Honorable Mark Takano 

The Honorable Jim Costa 

The Honorable Alan Lowenthal   

 











General Comment Received via E-mail 

 

Subject: Proposition 45 

 
 

Dear Executive Director Peter Lee and the Covered CA Board, 

Prop 45 would protect Californians against large health insurance rate hikes and 
increase transparency of the rate review process. This is already practiced in 35 other 
states and other insurance markets in California. Only five companies control 88% of 
the health insurance market and currently do not have to justify rate increases.  

For these reasons I strongly urge the board of Covered California to consider endorsing 
Prop 45 or take no public position on Prop 45, the Justify Rates Initiative. Opposition 
from the board would severly undermine consumer confidence in Covered California 
and our state exchange. 

I personally have experienced outrageous premium charges as a single mother 
attempting to help my college age son pay for health insurance. Allowing the insurance 
commissioner to reject enormous premium rate increases is not only the right thing to 
do, but it must be enforced. As a voting citizen, we are helpless without the support of a 
board who cares about its citizens. 

Sincerely, 

 Ms. Cyd Rochford 

 











General Comment Received via E-mail 
 

Subject: Proposition 45 

 
 
Good morning Covered California Board! 
 
Not too long ago I read a very interesting ‐ yet disturbing article in the Los Angeles Times regarding your 
Director Peter Lee’s position on the upcoming Proposition 45, which would give our state insurance 
commissioner Dave Jones the actual power and ability to (finally) effectively regulate our California state 
health insurance industry. In this article we learn that Director Peter Lee is quite vehemently opposed to 
this proposition, which I find to be inconsistent with the foundational mission statement of Covered 
California.  
 
"Consumer focused goals" along with the virtue of “integrity" are two of your six very excellent guiding 
values that I see explicitly stated on your state web site. I quote “at the center of the Exchange’s efforts 
are the people it serves”.  Yet ‐ Peter Lee’s very strongly held position against Proposition 45 suggests 
that your board is actually working on behalf of the insurance industry, in that Proposition 45 is clearly 
framed as a pro‐consumer protection initiative that finally begins to give our Insurance Commissioner 
Dave Jones the administrative power that he truly needs in order to effectively represent ‐ and protect! ‐ 
we the consumers of California. 
 
By virtue of your Board Director Peter Lee asserting a strong position against this proposition 45 ‐ you 
seem to undermine this fundamental notion of your own mission statement ‐  " Our mission is to 
increase the number of insured Californians, improve health care quality, lower costs, and reduce health 
disparities through an innovative, competitive marketplace that empowers consumers to choose the 
health plan and providers that give them the best value”.  
 
Your stated mission is to lower costs for consumers (premiums) and to push for a more competitive 
marketplace. Yet with only a very small number of health insurance companies actively participating in 
Covered California, our existing state health insurance market is effectively still controlled by only 2 or 3 
very large insurance companies ‐ which strongly suggests the continuation of this health insurance 
industry’s policy to use their existing monopoly position to their own advantage by furthering their own 
financial advantage to the detriment of “we the citizens of California”.  
 
Proposition 45 finally gives we the California Citizens some real protection from what has proven to be 
over many years of very close observation an ethically‐challenged industry whose chief mission is to 
maximize their own very profitable bottom line (per their corporate charters) and not the health and 
well being of its insured members. Of this there has never been any doubt unfortunately.  
 
Respectfully yours, 
 

Phil Rogul 



 

 

4000 Bridgeway, Suite 101  Sausalito, CA 94965  (866) 597-7431  www.smallbusinessmajority.org 

 

September 17, 2014 

 

Ms. Diana Dooley 

Chair, Covered California                                

1601 Exposition Boulevard 

Sacramento, California 95815 

RE: Proposition 45 

Dear Secretary Dooley:  

We are writing to inform you of our opposition to Proposition 45 and urge Covered California to 

officially oppose this ballot initiative as well.  

As you know, small business owners have been hit hard in recent years with skyrocketing healthcare 

costs paying, on average, 18% more than large businesses. The Affordable Care Act and Covered 

California are finally bringing our state’s entrepreneurs much-needed relief. In the first year of 

implementation alone, we are already seeing increased competition and lower costs. What sets 

Covered California apart from marketplaces in other states is its ability to be an active negotiator 

with its health plan partners. This provides Covered California with the flexibility and authority it 

needs to work on behalf of California consumers and small businesses.   

However, Proposition 45 has the potential to jeopardize this success. While we believe more needs to 

be done to lower healthcare costs, this initiative is not the answer. If this ballot measure were to 

become law, the California Department of Insurance would have the power to override agreements 

struck between insurance carriers and Covered California, undermining its authority to negotiate. 

What’s more, this adds an additional complex step in getting insurance rates approved in time for 

open enrollment, already a challenge in a state with many carriers and two regulators.  

Because the ramifications of this initiative have the potential to be so severe, we urge Covered 

California to oppose this measure. Millions of Californians now rely on Covered California to work on 

their behalf to lower healthcare costs and boost quality. Covered California’s own staff analysis 

indicates that Proposition 45 could severely diminish its ability to do its job. Opposing this measure 

will let the individuals, families and small businesses you serve know where you stand on this 

consequential issue.  

If you have any questions about our position, please contact David Chase, our California Director at 

(916) 479-1045 or dchase@smallbusinessmajority.org.   

Sincerely,  

 

 

John Arensmeyer 

Founder & CEO 



 

 

 
 

September 18, 2014 

 

Mr. Peter Lee, Executive Director 
Ms. Diana Dooley, Chair 
California Health Benefit Exchange Board 
1601 Exposition Blvd. 
Sacramento, CA 95815 
 
Re:  Ballot Measure position 
 
Dear Mr. Lee and Chairwoman Dooley, 
 
Our organizations are writing to urge the California Health Benefit Exchange Board to not 
adopt a position on Proposition 45.  
 
As was noted at the August Board meeting, where some discussion of this option occurred, 
the Board is widely noted for its laser focus on the critical work needed to secure and operate 
a successful state-based health insurance marketplace for California consumers. The Board 
has carefully avoided detours and distractions, has promulgated well its priorities, and is 
recognized for its skill in reaching consensus and resisting divisiveness.  
 
In our view, the Board would put at risk that impressive reputation if it were to take a position 
on Proposition 45. 
 
The staff analysis of the potential implications of Proposition 45 on Covered California’s 
operations was an appropriate and responsible undertaking. It is, however, necessarily 
narrow in its scope and does not provide an in-depth analysis of the initiative as a whole. 
Accordingly, there is no basis on which the Board can responsibly take a position on the 
whole proposition. In any case, to do so would position the Board in the middle of a heated 
political joust and imperil the Board’s impartial reputation. 
 
Such an outcome can only result in difficulty completing your important work in a timely and 
trusted way, and would result in distracting from the critical priority to renew and enroll 
Californians in health coverage this fall. It would be naïve to believe that the Board could take 
a position on this ballot measure and not then be swept into the campaign effort and rhetoric.  
 
Furthermore, we believe that if the Board were to align itself in such a high-profile manner 
with the vested interests of insurers, that consumer confidence in Covered California’s 
neutrality would be imperiled. While we appreciate your attention to the operational 
complexities Proposition 45 could pose, we hope your greater concern is to preserve well-
earned consumer confidence.  

 



Mr. Peter Lee, Executive Director 
Ms. Diana Dooley, Chair 
September 18, 2014 
Page 2 

 

 

Perhaps most fundamentally, there is a long history suggesting that state agencies stepping 
into election issues do so at their peril, risking being drawn into the election process and even 
protracted litigation with attendant costs, to the detriment of their missions. The Board has 
important work to do – and impacting election outcomes should not be on the list. 
 
We respectfully urge the Board to not take a position on Proposition 45. 
 

Sincerely,  
 

 
 

Wendy Lazarus 
Founder & Co-President 

The Children’s Partnership 

 

 
 

Ted Lempert 
President 

Children Now 
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